
Inside Film is the authoritative, independent 
professional publication for screen content creators 
in Australia and New Zealand. Widely read and 
respected since inception in 1997, Inside Film’s 
content is driven by original news stories and 
research, not just press releases or aggregated 
content. Every issue covers Australian fi lm and 
television, new media, TVC, marketing, fi nance, 
distribution and exhibition, production, and the 
most comprehensive and up-to-date report on 
domestic production. Inside Film prides itself 
on providing in-depth analysis with a fresh but 
considered appraisal of industry developments.

IF FX (a quarterly supplement) is dedicated to 
the entire range of special effects talent and 
technology available to the movie, television and 
games industries, as well as the arts. We provide 
news, feature stories and the latest product 
information about industry developments in 
makeup; CGI; animatronics; animation; costuming; 
set design; stunt effects; concept art; post 
production; high defi nition production and visual 
effects for games.

Inside Film also publishes special features in 
each issue that report on a wide range of craft 
and business topics which provides a unique and 
powerful platform for the promotion of goods and 
services to key industry decision makers via print 
and online. *Features are available on request.

The Relationships
Inside Film enjoys strong relationships with industry 
heavyweights, including the industry guilds and 
organisations such as Screen Australia, Screen NSW, 
Film Victoria, SPAA, AWG, ADG, ACS, VES and a 
network of professional correspondents.

The Readership
Inside Film is Australia’s highest circulating fi lm and 
television magazine (CAB) with sixty six percent 
of copies requested either personally, through 
newsstand and subscription.  With an audited 
monthly distribution of 3,785 (CAB) Inside Film has 
20% more reach than its nearest competitor and 
connects advertisers with an industry readership 

in excess of 15,140 professionals across fi lm 
production, music video, television productions, 
television commercials, documentaries, animation, 
fi lm festivals, visual effects, post-production, 
graphics, design, distribution, exhibition, digital 
media development and interactive media.
Inside Film is also distributed at many of the key 
industry events such as SPAA, Movie Convention 
and Australian Documentary Conference. In the uS 
Inside Film is distributed through AusFILM.

The Partnerships
Production Book – The 2010 Production Book 
is the most comprehensive and reliable resource 
directory for the fi lm, television, advertising and 
multimedia industries in Australia and overseas, with 
more than 18,000 listings across 230 categories in 
print and online.

sPaa – Inside Film is an offi cial media sponsor of 
the annual Screen Producers Association of Australia 
(SPAA) conference.

aCs – The Australian Cinematographers Society is a 
preferred partner of Inside Film, which supports the 
ACS National Awards for Cinematography and their 
members’ activities all year round.

Ves – Inside Film is the offi cial voice of the 
Australian Section of the Visual Effects Society.  With 
a quarterly insert dedicated to visual effects and 
a regular column for the board of the Australian 
Section to reach out to the industry, Inside Film is an 
ongoing supporter of the local visual effects industry 
in all it’s aspects - CGI, model makers, make-up 
effects, and the games sector.

ausFilm and australians in Film – IF Magazine 
sends 50 magazines per month to industry 
professionals in the uS distributed by AusFILM.  
Each quarter, 300 magazines are sent to the 
Australians in Film organisation based in LA for 
their screenings to key studio executives and the 
fi lm community.

Other industry partners include Holding Redlich 
Lawyers and Moneypenny Services.

2009 Reader Survey Results

Market dominant IF.com.au provides 
advertisers with exposure of their 
products and services outside of print 
campaigns and on to the desktops of 
industry heavyweights.  Distribution 
of IF.com.au is without peer and has 
over 11.500 online registrations. The 
site provides the latest news and 
production reports and updates the 
industry with news three-times per 
week via e-Newsletter. The site is 
content rich and features domestic 
and international news headlines.

Why Online?
IF.com.au provides marketers 
signifi cantly more opportunity to engage decision makers with more immediacy than ever before.

Transparent
utilising advanced content management systems and proprietary technology IF.com.au provides 
advertisers with complex traffi c statistics across every aspect of the site from delivery of e-newsletters 
to open and forward rates and deep web traffi c analysis. (Available on request)

.com.au

High Quality Video Streaming
This allows content creators and marketers to 
showcase products and services adding a further 
dimension to campaigns.

Hotware
With detailed descriptions and images Hotware showcases leading products and services. Traffi c to 
this section of the site is impressive. 

Inside Film 
Magazine

I’m glad you’re continuing to provide 
coverage of the Effects community in 
Australia. I was recently contacted by 
Fred Buchholz, an SFX Supervisor in the 
USA, who saw an article in the magazine 
about my unique Oscillating Rain Head 

system. He was working on a Meryl Streep 
/ Alec Baldwin fi lm in New York and we 
sent him a rain head for testing. The 
production were so impressed with the 

system that he ordered 16 heads, and 
reports back that they gave them a 
great result at low cost. Keep up the 

great work!

David Trethewey, SFX Supervisor DTFX

Your publication keeps me up to date with Australian movie news and 
information, helping us with our buying decisions in regards to our DVD 
businesses – 400 independently owned movie & music retail and rental 
outlets across Australia. (The windows between theatrical release to 

DVD release are so close now, only a few months!) 

Andrew Crampton DVD Product Mgr/Buyer Leading Edge Group

What area of the industry do you work in?

How long have you been 
receiving/reading IF magazine?

How much time would you 
spend reading each issue of 

IF Magazine?

Is IF Magazine archived for 
future reference?

If yes, do you (or other individuals 
with your organisation) keep 

copies on an individual or 
organisational level?

Does IF magazine provide you 
with information relevant to 

your role?

How long have you been 
working in the industry?

How long have you been in 
your current role?

Are you responsible for 
purchasing/procurement 

decisions?

Are you responsible for 
commissioning?

Are you responsible for 
funding?

MORE THAN 
10 YEARS 62.9%

5-10 YEARS 19.3%

4 YEARS 5.7%

3 YEARS 3.9%

2 YEARS 4.3%
LESS THAN 1 YEAR 2.5% 1 YEAR 1.4%

MORE THAN 
10 YEARS 37.9%

5-10 YEARS 18.9%

LESS THAN 1 YEAR 11.1%

1 YEAR 6.8%

2 YEARS 10%

3 YEARS 7.1%

4 YEARS 8.2%

NO 39.3%

YES 60.7%
NO 72.1%

YES 27.9%

NO 69.3%

YES 30.7%

5-10 YEARS 25.8%

4 YEARS 
11.6%

3 YEARS 
12.4%

2 YEARS 18.7%

MORE THAN 
10 YEARS 4%

I DO NOT 
RECEIVE IT 7.6% LESS THAN 1 

YEAR 12.4%

1 YEAR 
7.6%

1-2 HOURS 31.1%

1 HOUR 24.4%

30-45 MINUTES 
15.1%

30 MINUTES 
11.6%

LESS THAN 30 
MINUTES 10.2%

OVER 2 HOURS 7.6%

NO 31.1%

YES 68.9% INDIVIDUAL 72% 

ORGANISATIONAL 
28%

NO 22.2%

YES 77.8%

‘The Australian fi lm industry 
is taking leaps and bounds into 
maturity and as a reader of 

IF magazine I can see that it is 
keeping up with that growth.’

Baz Luhrmann, writer/producer/
director, Strictly Ballroom, Romeo + 
Juliet, Moulin Rouge, and Australia

How do you use Inside Film magazine?

TO STAY INFORMED 
ABOUT RELEVANT 
ISSUES AND 
DEVELOPMENTS 65.8% A FORM OF 

PROFESSIONAL 
DEVELOPMENT 
35.1% 

A SOURCE OF 
NEW IDEAS 20.9% 

TO PASS PARTICULAR 
ARTICLES TO RELEVANT 
AREAS/PEOPLE 19.1%

ALL OF THE 
OPTIONS 26.2% 

OTHER 7.6% 

TO SOURCE 
NEW 
PRODUCTS 
AND OR 
SERVICES 
19.6% 

TO KEEP UP-TO-DATE 
WITH THE LATEST 
RESEARCH 31.6%

FILM & TELEVISION 31.9% 

FILM 31.6% 

TELEVISION 
15.3% 

EXHIBITION 5.2% 

GOVERNMENT 3% 

NEW MEDIA 5% 

POST PRODUCTION 5% 

VFX 3% 



full page
218 x 288mm

mechanical specifi cations

IF magazine 

FILE FORMATS: Adobe Portable Document 
Format (PDF) - Please prepare all PDFs 
as specified by the 3DAP guideline. Visit 
www.3dap.com.au for detailed instructions.

OTHER FORMATS: InDesign, QuarkXpress, 
Photoshop and Illustrator. Make sure all fonts 
are included and all images are in CMYK mode. 
Illustrator files must have all fonts converted to 
outlines/paths. We also accept Quickcut files.
We do not accept ads in: Word, PowerPoint, 
Publisher or any Microsoft software or PC files.

IMAGES: Minimum of 300dpi at 100% scaling. 
Line Art images minimum of 1200dpi at 100% 
scaling. All Images must be in CMYK mode. 
Image file formats should be TIFF or composite 
EPS and should not be compressed.

FONTS: We accept Postscript fonts only, include 
both printer and screen fonts. We do not accept 
True Type Fonts. PDF files are to have fonts 
embedded. Fonts should not be stylized.

BLEEDS: All full page, double page and strip 
ads must have at least 3mm bleed all round.

COLOUR PROOFS - print-outs: No 
responsibility accepted unless a colour printout 
is sent with the disk as a frame of reference for 
the printer and all files saved as specified above. 
We will not accept responsibility for the printed 
result if a proof is not supplied.

BANNER 
TYPE

DIMENSIONS 
(Width x Height)

EMAIL 
ONLY

WEB ONLY
MAX FILE 

SIZE
WEB & 
EMAIL

Banner 468  x 60 pixels
$3000 

per month
$2000 

per month
20kb $4000

Skyscraper 160 x 600 pixels
$3500 

per month
$2500 

per month
25kb $5100

Medium 
rectangle

300 x 250 pixels –
$2800 

per month
30kb –

Medium 
button

160 x 160 pixels
$1500 

per month
$1000 

per month
15kb $1975

Small button 160 x 80 pixels
$1500 

per month
$500 

per month
15kb $1700

Category 
Banner

468 x 60  pixels banner advertisement 
features across all stories in 

one specifi ed section. Banner 
advertisement is exclusive i.e: not 

rotated with other advertisers.

–
$1000 

per month
20kb –

Hot Products

90 x 90 pixels product image and 
50 words product summary 

description will feature on the if.com.
au email and will also be shown on the 
if.com.au website for the same period 

that it appears in the email blast. 
Email and website listing links to 

enhanced hot product where your 
300 x 250 pixel product image will be 

exclusively shown alongside 300 words 
product description.

$600 
1 email blast 
+ 1 month 
in the Hot 
Products 

section on 
the website.
(Add video 

+ $500) 

– – –

advertising rates

Colour rates Casual 2x 4x 6x 8x 11x
Inside front cover dps $6,485 $6,325 $6,160 $6,000 $5,835 $5,675

Inside front cover fpc $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Opposite contents page $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Opposite editorial page $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Inside back cover dps $6,485 $6,325 $6,160 $6,000 $5,835 $5,675

Inside back cover fpc $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Outside back cover $3,545 $3,460 $3,370 $3,280 $3,190 $3,105

Other guaranteed positions + 12.5%

Double page spread $5,765 $5,620 $5,475 $5,330 $5,190 $5,045

Full page colour $2,955 $2,880 $2,810 $2,735 $2,660 $2,585

Half page (hori/vert) $1,850 $1,800 $1,755 $1,710 $1,665 $1,615

Quarter Page (box/strip) $975 $950 $925 $900 $880 $855

1/8th page strip $545 $535 $520 $505 $490 $480

Business Card $415 $405 $395 $385 $370 $360

Fame and success has never held more 
marketing infl uence than it does today.

Every marketer understands the infl uence 
star power brings to a brand and Australia 
has never been better represented in the 
international arena.

The Inside Film Awards is just such an 
extraordinary event and delivers an 
extraordinary opportunity for smart brands 
to be associated with Australia’s fi lm and 
television elite. The Inside Film Awards 
is a twelve month program that engages 
audiences through activities across 20 
leading Australian fi lm festivals, cinema trailer 
advertising, radio and televisions promotional 
spots, national newspaper and magazine 
coverage, and of course, the nationally 
televised Awards ceremony.
The Inside Film Awards, which is in its 12th 
year, is growing rapidly in popularity and enjoys 

a strong level of credibility within the industry.

High profi le Australian identities and luminaries 
of the fi lm industry attend the event. Previous 
attendees include: Abbie Cornish, Nicole 
Kidman, Geoffrey Rush, Laurence Fishburne, 
Baz Luhrmann, Toni Collette, Eric Bana, 
Stephen Fry, Claudia Karvan, Bryan Brown, 
Rachel Ward, Vince Colosimo, Sigrid Thornton, 
Rose Byrne, Hugo Weaving, David Stratton & 
Margaret Pomeranz.

Current and previous sponsors include: 
Lexus, V Australia, SONY, Dyson, 
EFilm, SHOWTIME, 3 Mobile, 
Kodak, Apple, Autodesk, 
SBS, WHO Magazine, 
Instyle & MAC.
Sponsorship 
opportunities and 
further details are 
available on request.

SIZES TRIM TYPE
Back Cover ........................................................ 218 x 288mm.............................................198 x 268mm

Double Page Spread ................................................436 x 288................................................... 416 x 268

Full Page...................................................................218 x 288  ................................................. 198 x 268 

Half Page Horizontal ................................................205 x 137  .......................................................... N/A

Half Page Vertical .......................................................96 x 274  .......................................................... N/A

Quarter Box ..............................................................100 x 137............................................................ N/A

Quarter Strip ..............................................................218 x 72..................................................... 206 x 60

1/8 page Strip ............................................................218 x 36..................................................... 206 x 24

Business Card .............................................................100 x 44............................................................ N/A

1/2 page hori
205 x 137mm

1/2 page 
vert
96 x 

274mm

IF magazine 

Please note these rates are exclusive of GST.
Editorial integrity is paramount to our magazine. For this reason, we are unable to negotiate 
advertorial. However, we do value industry knowledge - please feel free to contact our editorial 
team with industry news, stories and comment.

INSERTS 
card insert...................................rate upon request
2 page insert .....................................$2,500 ex gst
4 page insert  ....................................$3,000 ex gst
8 page insert  ....................................$4,000 ex gst
* if insert is more than 8 pages, rate upon request
** acceptance pending weight testing

Please note cancellations are required in writing two weeks prior to booking deadline.
Cancellations after this deadline will be charged at 50% of rate booked.

IF online

For more information please contact Joanne Bradley at (02) 8586 6171 or jbradley@intermedia.com.au

“I live in Alice Springs. The desert is a long way from 
the pulse of the Australian fi lm industry. IF Magazine 
is an integral part of keeping me informed - not only 

through the broader articles in the magazine, but the 
up-to-date online information is invaluable.”

Warwick Thornton, 2009 Caméra d’Or winner at the Cannes 
Film Festival for his debut feature Samson & Delilah, Winner 

2005 & 2007 IF Award for Best Short Film

for australian content creators

2010 Media Kit

•  All advertisements have live links to the URL 
supplied by the client.

•  Click through and other metrics reports are 
available to advertisers on request.

•  All standard advertisements are booked as run 
of site.  

•  All if.com.au advertising is booked for a 
minimum of 1 month

• Web fi les jpg, gif or swf. Email fi les: jpg or gif.
•  if.com.au offers a convenient banner ad 

production service.
•  Creative supplied by client can be changed 

weekly at no additional charge, or fortnightly if 
creative is produced for the client by if.com.au

•  Prices quoted are for “basic animated gif or 
jpeg ads” with up to 4 frame changes.

•  Please contact if.com.au for information 
and costings on fl ash animated or more 
complex advertisements.

•   All Flash ads must be supplied with a backup 

GIF fi le. Flash format advertisements cannot 
be accepted for email newsletters. All fl ash 
formats and animated GIF fi les must not be 
longer than 15 seconds. For Intermedia to 
track clicks in your Flash creative, a specifi c 
ActionScript needs to be implemented into 
your fi le.

FLASH (SWF) INSTRUCTIONS:
1. Create new layer on top
2.  Create white box covering entire banner - 

convert to button symbol
3. Set alpha to zero
4. Add following action to symbol:
 on(release){
 getUrl(url,”_blank”);
 } 
Please note: Outlook 2007 does not support 
animated GIFs. Please supply static GIFs for 
HTML email campaigns.

IF online

Business card
100 x 44mm

1/4 page strip
218 x 72mm

1/4 page 
box

100 x 
137mm

double page spread
436 x 288 mm

1/8 page strip
218 x 36mm



full page
218 x 288mm

mechanical specifi cations

IF magazine 

FILE FORMATS: Adobe Portable Document 
Format (PDF) - Please prepare all PDFs 
as specified by the 3DAP guideline. Visit 
www.3dap.com.au for detailed instructions.

OTHER FORMATS: InDesign, QuarkXpress, 
Photoshop and Illustrator. Make sure all fonts 
are included and all images are in CMYK mode. 
Illustrator files must have all fonts converted to 
outlines/paths. We also accept Quickcut files.
We do not accept ads in: Word, PowerPoint, 
Publisher or any Microsoft software or PC files.

IMAGES: Minimum of 300dpi at 100% scaling. 
Line Art images minimum of 1200dpi at 100% 
scaling. All Images must be in CMYK mode. 
Image file formats should be TIFF or composite 
EPS and should not be compressed.

FONTS: We accept Postscript fonts only, include 
both printer and screen fonts. We do not accept 
True Type Fonts. PDF files are to have fonts 
embedded. Fonts should not be stylized.

BLEEDS: All full page, double page and strip 
ads must have at least 3mm bleed all round.

COLOUR PROOFS - print-outs: No 
responsibility accepted unless a colour printout 
is sent with the disk as a frame of reference for 
the printer and all files saved as specified above. 
We will not accept responsibility for the printed 
result if a proof is not supplied.

BANNER 
TYPE

DIMENSIONS 
(Width x Height)

EMAIL 
ONLY

WEB ONLY
MAX FILE 

SIZE
WEB & 
EMAIL

Banner 468  x 60 pixels
$3000 

per month
$2000 

per month
20kb $4000

Skyscraper 160 x 600 pixels
$3500 

per month
$2500 

per month
25kb $5100

Medium 
rectangle

300 x 250 pixels –
$2800 

per month
30kb –

Medium 
button

160 x 160 pixels
$1500 

per month
$1000 

per month
15kb $1975

Small button 160 x 80 pixels
$1500 

per month
$500 

per month
15kb $1700

Category 
Banner

468 x 60  pixels banner advertisement 
features across all stories in 

one specifi ed section. Banner 
advertisement is exclusive i.e: not 

rotated with other advertisers.

–
$1000 

per month
20kb –

Hot Products

90 x 90 pixels product image and 
50 words product summary 

description will feature on the if.com.
au email and will also be shown on the 
if.com.au website for the same period 

that it appears in the email blast. 
Email and website listing links to 

enhanced hot product where your 
300 x 250 pixel product image will be 

exclusively shown alongside 300 words 
product description.

$600 
1 email blast 
+ 1 month 
in the Hot 
Products 

section on 
the website.
(Add video 

+ $500) 

– – –

advertising rates

Colour rates Casual 2x 4x 6x 8x 11x
Inside front cover dps $6,485 $6,325 $6,160 $6,000 $5,835 $5,675

Inside front cover fpc $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Opposite contents page $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Opposite editorial page $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Inside back cover dps $6,485 $6,325 $6,160 $6,000 $5,835 $5,675

Inside back cover fpc $3,325 $3,240 $3,160 $3,075 $2,995 $2,910

Outside back cover $3,545 $3,460 $3,370 $3,280 $3,190 $3,105

Other guaranteed positions + 12.5%

Double page spread $5,765 $5,620 $5,475 $5,330 $5,190 $5,045

Full page colour $2,955 $2,880 $2,810 $2,735 $2,660 $2,585

Half page (hori/vert) $1,850 $1,800 $1,755 $1,710 $1,665 $1,615

Quarter Page (box/strip) $975 $950 $925 $900 $880 $855

1/8th page strip $545 $535 $520 $505 $490 $480

Business Card $415 $405 $395 $385 $370 $360

Fame and success has never held more 
marketing infl uence than it does today.

Every marketer understands the infl uence 
star power brings to a brand and Australia 
has never been better represented in the 
international arena.

The Inside Film Awards is just such an 
extraordinary event and delivers an 
extraordinary opportunity for smart brands 
to be associated with Australia’s fi lm and 
television elite. The Inside Film Awards 
is a twelve month program that engages 
audiences through activities across 20 
leading Australian fi lm festivals, cinema trailer 
advertising, radio and televisions promotional 
spots, national newspaper and magazine 
coverage, and of course, the nationally 
televised Awards ceremony.
The Inside Film Awards, which is in its 12th 
year, is growing rapidly in popularity and enjoys 

a strong level of credibility within the industry.

High profi le Australian identities and luminaries 
of the fi lm industry attend the event. Previous 
attendees include: Abbie Cornish, Nicole 
Kidman, Geoffrey Rush, Laurence Fishburne, 
Baz Luhrmann, Toni Collette, Eric Bana, 
Stephen Fry, Claudia Karvan, Bryan Brown, 
Rachel Ward, Vince Colosimo, Sigrid Thornton, 
Rose Byrne, Hugo Weaving, David Stratton & 
Margaret Pomeranz.

Current and previous sponsors include: 
Lexus, V Australia, SONY, Dyson, 
EFilm, SHOWTIME, 3 Mobile, 
Kodak, Apple, Autodesk, 
SBS, WHO Magazine, 
Instyle & MAC.
Sponsorship 
opportunities and 
further details are 
available on request.

SIZES TRIM TYPE
Back Cover ........................................................ 218 x 288mm.............................................198 x 268mm

Double Page Spread ................................................436 x 288................................................... 416 x 268

Full Page...................................................................218 x 288  ................................................. 198 x 268 

Half Page Horizontal ................................................205 x 137  .......................................................... N/A

Half Page Vertical .......................................................96 x 274  .......................................................... N/A

Quarter Box ..............................................................100 x 137............................................................ N/A

Quarter Strip ..............................................................218 x 72..................................................... 206 x 60

1/8 page Strip ............................................................218 x 36..................................................... 206 x 24

Business Card .............................................................100 x 44............................................................ N/A

1/2 page hori
205 x 137mm

1/2 page 
vert
96 x 

274mm

IF magazine 

Please note these rates are exclusive of GST.
Editorial integrity is paramount to our magazine. For this reason, we are unable to negotiate 
advertorial. However, we do value industry knowledge - please feel free to contact our editorial 
team with industry news, stories and comment.

INSERTS 
card insert...................................rate upon request
2 page insert .....................................$2,500 ex gst
4 page insert  ....................................$3,000 ex gst
8 page insert  ....................................$4,000 ex gst
* if insert is more than 8 pages, rate upon request
** acceptance pending weight testing

Please note cancellations are required in writing two weeks prior to booking deadline.
Cancellations after this deadline will be charged at 50% of rate booked.

IF online

For more information please contact Joanne Bradley at (02) 8586 6171 or jbradley@intermedia.com.au

“I live in Alice Springs. The desert is a long way from 
the pulse of the Australian fi lm industry. IF Magazine 
is an integral part of keeping me informed - not only 

through the broader articles in the magazine, but the 
up-to-date online information is invaluable.”

Warwick Thornton, 2009 Caméra d’Or winner at the Cannes 
Film Festival for his debut feature Samson & Delilah, Winner 

2005 & 2007 IF Award for Best Short Film

for australian content creators

2010 Media Kit

•  All advertisements have live links to the URL 
supplied by the client.

•  Click through and other metrics reports are 
available to advertisers on request.

•  All standard advertisements are booked as run 
of site.  

•  All if.com.au advertising is booked for a 
minimum of 1 month

• Web fi les jpg, gif or swf. Email fi les: jpg or gif.
•  if.com.au offers a convenient banner ad 

production service.
•  Creative supplied by client can be changed 

weekly at no additional charge, or fortnightly if 
creative is produced for the client by if.com.au

•  Prices quoted are for “basic animated gif or 
jpeg ads” with up to 4 frame changes.

•  Please contact if.com.au for information 
and costings on fl ash animated or more 
complex advertisements.

•   All Flash ads must be supplied with a backup 

GIF fi le. Flash format advertisements cannot 
be accepted for email newsletters. All fl ash 
formats and animated GIF fi les must not be 
longer than 15 seconds. For Intermedia to 
track clicks in your Flash creative, a specifi c 
ActionScript needs to be implemented into 
your fi le.

FLASH (SWF) INSTRUCTIONS:
1. Create new layer on top
2.  Create white box covering entire banner - 

convert to button symbol
3. Set alpha to zero
4. Add following action to symbol:
 on(release){
 getUrl(url,”_blank”);
 } 
Please note: Outlook 2007 does not support 
animated GIFs. Please supply static GIFs for 
HTML email campaigns.

IF online

Business card
100 x 44mm

1/4 page strip
218 x 72mm

1/4 page 
box

100 x 
137mm

double page spread
436 x 288 mm

1/8 page strip
218 x 36mm


